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Chefs – 50% Of Average American’s food budget goes to eating out.


Gaia Gardens

Georgia

Daniel Parson,

Decatur



What is Sustainable Food?

*Enhances Human Health & Nutrition
*Protects the Environment

*Reduces Food Miles & Energy Use
*Builds Community

sSupports Local Economies

*Preserves Farmland

*Boosts the Viability of Small Family Farms

Economic Social

Environmental
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Sustainability & Greening – Agriculture & Food is left off the plate



Economic – Subsidies, Survival, Sprawl.

#1 Industry in Georgia



Environmental – 

Agricultural runoff is the #1 pollutant of U.S. rivers. 

Monocropping results in 1 billion pounds of toxic pesticide application annually. 

10 percent of the energy used annually in the United States was consumed by the food industry. 

A 2002 study John Hopkins School of Public Health estimated that, using our current system, three calories of energy were needed to create one calorie of edible food. 

Right now, 1/5th of the energy used by the food system in the US actually goes towards growing the food.  The other 4/5ths is spent on proessing, packaging, moving and storing food. 



Social – Access population has type II diabetes, 1 out of 3 children born in 2004 expected to get type II diabetes

93 million Americans are obese, 9 million, Health, Farm Help

9% of the adult children




GROWTH

modern agriculture and product distribution
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Tenets of Organics is soil health and approaching farming as an organism

Self-contained system that creates inputs on-farm

Organic Matter – feed the soil not the plant

Composting

Cover cropping

Crop rotation

Conservation Tillage

Companion Planting

Beneficial Insects
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Industrial Model
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Depersonalization of our
Foods & Farms
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Trend from commodity-based agriculture to community-based agriculture


Feed the Sall
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Eating lower on the marketing chain.


Large Scale Composting
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Eating lower on the marketing chain.


Vermiculture
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Eating lower on the marketing chain.


Food Scraps
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Eating lower on the marketing chain.


Community-Based Food

Workplace




Farmers’ Markets
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CSA’s are growing in popularity and there are new more flexible models now emerging for diverse consumer interests.  CSA’s have grown from a few pioneers n the late 1980’s to as many as 1,700 farms that feed about 340,000 families.  



In GA, 2 in 2000, 20 in 2006
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Community Gardens

COMMUNITY
GARDENS
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Community Gardens 



It can be urban, suburban, or rural. It can grow flowers, vegetables or community. It can be one community plot, or can be many individual plots. It can be at a school, hospital, or in a neighborhood. It can also be a series of plots dedicated to "urban agriculture" where the produce is grown for a market.



Improves the quality of life for people in the garden 

Provides a catalyst for neighborhood and community development 

Stimulates Social Interaction 

Encourages Self-Reliance 

Beautifies Neighborhoods

Produces Nutritious Food 

Reduces Family Food Budgets (15' by 15' can supply a family of four with over $600 of fresh produce a year)

Creates opportunity for recreation, exercise, therapy, and education 

Reduces Crime 

Preserves Green Space 

Connects urban dwellers back to the land

Educates gardeners and consumers about organic cultivation practices

Reduces NDD – Nature Deficit Disorder


aith & Food

Holy Comforter Church

East Atlanta, Georgia



2008 Plan

1. GROWER EDUCATION
2. PARTNERSHIPS & POLICY
3. COMMUNITY FOOD SYSTEMS
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 Outreach to 90,511 Individuals

	1,790 attended grower education workshops

	1,247 attended consumer & public oriented workshops

	87,474 reached through our publications including The Dirt, the eDirt and the Local Food Guide.  

  Biggest Conference to Date

  Organic Curriculum Completed

  3rd Year of Farmer-to-Farmer Mentoring 

  Organic Production in 3 Commodities

  Community Gardens in City of Atlanta Parks

  Local Food Guide

  Membership reached the 500 mark

  Positive Net Revenue















In 2006, Georgia Organics hosted 43 separate events (workshops, field days, consumer events) attended by 2,117 (3.5 events/month)
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Atlanta Local Food Initiative

A Sustainable Plan for Atlanta’s Food Future

GOALS and OBJECTIVES for the NEXT 5 YEARS
Supply
» Increase sustainable farms, farmers and food production in Metro Atlanta.
» Expand number of community gardens.
» Encourage backyard gardens, edible landscaping, and urban orchards.

Consumption

» Launch Farm-to-School programs (gardens, cafeteria food, and curriculum.)

» Expand cooking skills for simple dishes made from fresh, locally grown foods.

» Develop local purchasing guidelines and incentives for governments, hospitals and
Atlanta institutions.

Access

» Increase local, fresh food availability in underserved neighborhoods.

» Increase and promote local food in grocery stores, farmers markets, restaurants, and
other food outlets.

http://lwww.georgiaorganics.org/Files/Plan_for_Atlanta_Sustainable Food_Future.pdf
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Atlanta Local Food Initiative�A Sustainable Plan for Atlanta’s Food Future



GOALS and OBJECTIVES for the NEXT 5 YEARS

Supply

Increase sustainable farms, farmers and food production in Metro Atlanta.

Expand number of community gardens.

Encourage backyard gardens, edible landscaping, and urban orchards.�

Consumption

Launch Farm-to-School programs (gardens, cafeteria food, and curriculum.)

Expand cooking skills for simple dishes made from fresh, locally grown foods.

Develop local purchasing guidelines and incentives for governments, hospitals and Atlanta institutions.�

Access 

Increase local, fresh food availability in underserved neighborhoods.

Increase and promote local food in grocery stores, farmers markets, restaurants, and other food outlets.




CONTACT INFO

Alice Rolls

Georgia Organics
678.702.0400
alice@qgeorgiaorganics.orqg

Cultivators of the earth are the most valuable citizens. They are the most vigorous, the most
independent, the most virtuous, and they are tied to their country and wedded to its liberty and
interests by the most lasting bonds.

—Thomas Jefferson


mailto:alice@georgiaorganics.org
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